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Beginning June 13, 2009 at 12:01 a.m. EDT, Facebook will allow an estimated 200 million
users to select usernames to be associated with their accounts. The selected username
will also form a part of the URL at which a user's profile or Facebook Page (a profile for
businesses, brands, and public figures) can be accessed. For example, the profile or Facebook
Page of a user who selects "John.Doe" as a username will be accessible at
http://www.facebook.com/John.Doe. For the time being, Facebook will not allow users to
select generic words (e.g., "apple," "book," etc.) as usernames, and usernames may contain
only alphanumeric characters ("A-Z" and "0-9") and a period (".").

This new practice has significant implications for trademark owners who wish to protect their
brands. Any user who meets Facebook's requirements may select a username, which could
be the same as a trademark, unless the trademark's owner acts to protect it. Facebook has
implemented a few safeguards to assist in this process:

• Enforcement of Intellectual Property Rights. Facebook has created a form for the
owners of registered trademarks to complete, which will prevent users from selecting
that trademark as a username. For owners of unregistered trademarks, Facebook's
Notice of Intellectual Property Infringement form will be available to report infringement
if a username infringes their trademark.

Facebook's Trademark Rights form (for registered marks):
http://www.facebook.com/help/contact.php?show_form=username_rights

Facebook's Notice of Intellectual Property Infringement form (to report
actual infringement of any mark, including an unregistered mark):
http://www.facebook.com/copyright.php?noncopyright_notice=1

• Owners of New Accounts Must Wait. In order for a user with a normal profile to select
a username on June 13, he or she must have joined Facebook before the username
announcement (3 p.m. EDT on June 9, 2009). Users who joined after that time must
wait until June 28, 2009.

The rules are different for the administrator of a Facebook Page (a profile for businesses,
brands, and public figures). For its administrator to select a username on June 13,
a Facebook Page must meet two requirements: it must have existed before May 31,
2009, and it must have had at least 1,000 fans as of May 31, 2009. Facebook has given
no indication of when owners of Facebook Pages that don't meet these requirements will
be able to select usernames.

• Usernames may not be sold or otherwise transferred. Users may select a username
once and may not change or edit it. It is not possible transfer a username to a different
account on Facebook.

• No Poaching. When an account is removed from the site, its username will not be
made available to other users for security reasons.

If you are the owner of a registered trademark, we recommend that you complete the appropriate
form at the Facebook website. If your Facebook Page meets the requirements listed above,
we recommend that you claim an appropriate username as soon as possible after 12 a.m. EDT
on June 13, 2009. When selecting your username, remember that you cannot change your
username after you have selected it.
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Do not hesitate to contact any of the following attorneys with any questions about protecting your

trademarks on Facebook.

Gloria C. Phares 212.336.2686 gcphares@pbwt.com

Karen R. Berry 212.336.2545 krberry@pbwt.com

Daniel C. Glazer 212.336.2523 dcglazer@pbwt.com

Eric P. Rasmussen 212.336.7896 erasmussen@pbwt.com

Irene Choi Treloar 212.336.2838 itreloar@pbwt.com

IRS Circular 230 disclosure: Any tax advice contained in this communication (including any attachments
or enclosures) was not intended or written to be used, and cannot be used, for the purpose of (i) avoiding
penalties under the Internal Revenue Code or (ii) promoting, marketing or recommending to another
party any transaction or matter addressed in this communication. (The foregoing disclaimer has been
affixed pursuant to U.S. Treasury regulations governing tax practitioners.)

This alert is for general informational purposes only and should not be construed as specific legal advice.

To subscribe to any of our publications, call us at 212.336.2329, email: info@pbwt.com, or sign up on
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info@pbwt.com with the subject: unsubscribe.
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